
Next Level Coaching
Marketing Workshop

BECOME YOUR OWN SOCIAL MEDIA MANAGER

August 19 - 21, 2024
Live & Zoom each day at 12pm EST



Quick Announcements
SCHEDULE:

MONDAY, TUESDAY & WEDNESDAY 12-1PM EST

REGISTER TO RECEIVE YOUR RESOURCES & REPLAYS:
WWW.PIVOT2BOSS.COM/WORKSHOP

WE’RE STREAMING THIS WORKSHOP LIVE IN OUR
NEXT LEVEL COACHING FACEBOOK GROUP

IT ISN’T TOO LATE TO INVITE OTHERS

DON’T WORRY ABOUT TAKING NOTES-YOU’LL GET
THIS ENTIRE SLIDE PRESENTATION

BE PRESENT, TAKE ACTION & LET’S HAVE FUN!!



Tapping
Session



 
Intro to 
Kimmy



Day ThreeDay Two

DAILY TOPICS

Day One

INTRODUCTION TO
MARKETING STRATEGY

THREE CONTENT
PILLARS: CLARITY,
CERTAINTY, TRUST

IDENTIFY YOUR
AUDIENCE AND SHARPEN
YOUR MESSAGE

HOW TO BUILD A WARM
AUDIENCE 

IMPLEMENTATION: SET
UP A NEW 2-STEP
FUNNEL 
 
CONTENT CREATION
WORKSHOP TIME

PUT YOUR BUSINESS ON
AUTOPILOT WITH
AUTOMATION

GETOILING WEBSITE
FAST START SETUP

CHATGPT CONTENT
CREATION PROCESS
DEMONSTRATION

YOUR MESSAGE IMPLEMENTATION AUTOMATION



Marketing Strategies
OLD METHOD       FRICTION         NEW METHOD

Cold messages 

Long trainings, webinars or
masterclasses

Sales or promotion-centered
posts 

Long written posts 

Register for freebie 

Immediate skepticism

Too long/too much
commitment

Feels spammy

Everyone scrolls past

Privacy/fear of spam

Influence/attraction

Small bite-sized training
w/simple action steps

Problem solving content

Short videos or posts

Give away NSA



Clarity > Certainty > Trust

Be authentic and relatable

Attract your ideal audience

Build relationships

Marketing Pillars

Offer solutions through content



Goal: Brand education & rapport building
Create content that teaches & connects to products
50% of your posts

Formats: guides, freebies, infographics, reels
w/product demos, unboxing, in-use, power content
video, reel w/text overlay describing product features

Captions: medium-long content post, 60-90 second
reel, include traffic-driven CTA, "click link" "DM me”

Clarity





Certainty
Goal: Brand awareness & engagement
Find content that connects
Let your audience know you understand them
30% of your posts

Formats: shareable posts, memes, reels, videos,
lifestyle imagery, Freebies, guides, solve small problems 

Captions: include CTA that drives engagement 
"tag someone" "share this" "drop freebie" 





Goal: Brand connection/community
create content that shares your mission/values
Nuture long-term customers
20% of your posts

Format: Educational reels or carousels,
testimonials, case-studies, client wins

Captions: short & witty, personal storytelling,
Authentic message, behind the scenes, personal
journey, w/CTA to comment, book a call or share

Trust





Your Marketing Brand
What is your POV?

Who do you help?

What problems do you solve?

What is your message?

How do you share your message?



What is your POV?
WHO ARE YOU TRYING TO HELP?

WHAT PROBLEMS CAN YOU SOLVE FOR THEM?

USE YOUR JOURNEY AS INSPIRATION

WHAT IS YOUR UNIQUE NICHE?

WHAT GAP DO YOU FILL IN THE MARKET?

WHAT DO YOU STAND FOR?



Find Your Ideal Client
DESCRIBE YOUR PERSON

DAY IN THE LIFE OF YOUR PERSON

DIGITAL BEHAVIOR: 
    WHO DO THEY FOLLOW? INTERESTS?
    WHERE ARE THEY ON SOCIAL MEDIA?

WHAT PROBLEMS ARE THEY UP AGAINST?



Problem/Solution
IDENTIFY THE BIG PROBLEM YOU SOLVE

BREAK IT DOWN INTO SMALLER PROBLEMS 

HOW CAN YOU HELP THEM BETTER THAN
ANYONE ELSE? (WHAT IS YOUR NORTH STAR) 

CONNECT IDEAL CLIENT TO THEIR WANTS AND
WHAT YOU OFFER

PROVIDE CONTENT & RESOURCES TO HELP
THEM SOLVE THEIR PROBLEM QUICKLY



What is your Message?
YOUR MESSAGE: 
SUCCINT + MEMORABLE = SHARPER MESSAGE

ATTENTION FOR THE RIGHT REASON

NOT JUST NOISE-EMOTIONAL RESPONSE

TIE EVERY MESSAGE TO YOUR IDEAL AUDIENCE



Craft Your 
Brand Message 

I  HELP 
TO
USING 
SO THEY CAN

I  HELP WOMEN STRUGGLING WITH CHRONIC ILLNESS FROM PAST
TRAUMA TO UNCOVER THE ROOT ISSUE USING NATURAL STRATEGIES
LIKE MEDITATION, ESSENTIAL OILS, AND HERBAL SUPPLEMENTS SO
THEY CAN FINALLY FEEL CONFIDENT ABOUT THEMSELVES AND THEIR
RELATIONSHIPS.



Create Your 30 Second Elevator Pitch

YOU KNOW HOW SO MANY PEOPLE ARE DEALING WITH                         ? 

I  HELP THEM                            BY 

DO YOU KNOW SOMEONE DEALING WITH                                    ?

YOU KNOW HOW SO MANY PEOPLE ARE DEALING WITH CHRONIC
ILLNESSES?

I HELP THEM GET TO THE ROOT CAUSE AND SHOW THEM HOW THEY CAN
TREAT THEMSELVES WITH NATURAL SOLUTIONS LIKE HERBAL
SUPPLEMENTS, ESSENTIAL OILS AND MEDITATION. DO YOU KNOW
SOMEONE DEALING WITH A CHRONIC ILLNESS?

TEMPLATE:

EXAMPLE:



Questions,
Coaching

& Workshop
Session

& Homework!




